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Buzz-words with a big D…

�Disruption

�Digitalization

�Democracy

�Demonization



Every day another sign of disruption

Financial Times 
headlines from 
7 September 2017



Disruption in media – print is bleeding
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Disruption in media – shifting money 



Disruption in media – TV holding up? 



Disruption in media – where to look?



Disruption in media – which platform?



Disruption in media – global pattern

Source: The Economist, July 2011



Disruption in central banks

•Risks

•Opportunities



Digitalization: Risks 

Crypto-currencies and other applications of 
blockchain technology 

=> central banks face competition 

=> risk of central banks becoming irrelevant?

Proliferation of online media

=> Privileged access to journalists?

=> Outreach via intermediaries inefficient?



Digitalization: Opportunities

Customer Relationship Management systems

=> Learn from commercial sector

=> Improve your reputation with short response times and 
competent feedback

Our new audience: digital natives

=> Video production much cheaper

=> Social media an absolute must, require new competencies

=> But beware: attention span much shorter



Social Media advice
1. Talk to the users – quick feedback is essential

2. Be clear about the ground rules – tell the users that you 

won’t accept insulting or vulgar language – and be quick to 

delete when it happens

3. Social Media = Interaction: engage with the audience

4. Prioritize: Choose one, two or three platforms, not more. 

Probably Facebook, Twitter and YouTube, but country-

specific conditions apply. 

5. Don’t strain your resources. Adjust your activity to 

available resources – social media activity is labour-

intensive!


