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Reaching Wider audiences, but how?

• Middle & high school 
students

• «Our kids»

• Visually impaired
kids

• Teachers

New target 
audiences

• Microsite

• EBA – MinEdu’s
educational content
site

• Instagram

• Timely posts

• Promoted tweets 

Wider use of 
digital tools

• Youth Forum

• İstanbul, 2018

• İzmir, 2019

• 7 Regions Project

Reaching more 
audiences 
geographically

• Audiobooks

Reaching 
disabled 
audiences
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The microsite herkesicin.tcmb.gov.tr
24 video 
infographics

11 videos

11 static
infographics

5 booklets

Quiz (3 levels)



Outreach activities-I

School visits

Youth Forum

University meet-ups

Media seminars

https://www.youtube.com/watch?v=u9N3acRpwKI&index=34&t=0s&list=PL7JJxj8ZCqRN2cep-T_mXMk9XU0jIes1F
https://www.youtube.com/watch?v=42F7ItZlwjc&index=33&t=0s&list=PL7JJxj8ZCqRN2cep-T_mXMk9XU0jIes1F
https://www.youtube.com/watch?v=5AL0jul1zYs


Publications

Booklets, workbooks
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Web & social media tools

Turkey’s Population 81 million
Social Media Users* 51 million

*Source: Digital in 2018, We Are Social Hootsuite, January 2018.
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Thank you!

herkesicin@tcmb.gov.tr
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